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AND WOMEN

CONQUERING THE DISNEY COLLEGE PROGRAM

     As a civil engineering student, I got 
some pretty weird looks when I told 
people I was going to Disney World 
for a semester. “Wait, so you’re going 
to be doing some sort of engineering 
for the parks right?”. Well, no. It was 
questions like this that made the mi-
gration south hard to justify. TPED 
had gained so much momentum just 
two months after its debut and on top 
of that, seven months out of school 
sounded like bad news to my GPA.

     At least upon my acceptance I 
was provided the vague role of 
“Transportation” and there was a 
chance I could twist my experience 
to-come into something in favor of 
my transportation engineering fo-
cus on my resume.
     On the program I met students 
from every nook and cranny and 
found that they were all there for 
different reasons. There were those 
that wanted a boost on their busi-
ness resume or those who dreamed 
of being a Disney princess. There 
were those dropped into the real 
world following graduation and 
used the program to postpone 
their imminent unemployment. 
And there were those that simply 

used it to afford their childhood 
dream vacation. However, does it 
really matter why?
     It takes a certain type of per-
son to have the program on their 
resume. Graduating in four years 
is easy. Living in the same dorm 
room and eating at the same din-
ing courts every year is easy. Fol-
lowing the curriculum laid out 
for you semester by semester is 
easy. Participating in the Disney 
College Program is not. These stu-
dents are moving across the coun-
try, working through the holidays, 
keeping up with their studies, 
deferring loans, adapting to the 
work environment of a merciless 
multi-billion dollar company, and 
still bouncing back at the end of 
those four months with the same 
academic drive. Maybe it’s not the 
Disney College Program that de-
fines the success of these students, 
but rather the students that define 
the Disney College Program. It is 
those that participate that veer 
from the path of least resistance.
     The day I got home my Dad 
said to me “how does it feel to 
come back from playing for four 
months?” and he’s certainly not 

wrong, but playing required sacri-
fices. Yes! I took four months off 
of school to work minimum wage 
at a theme park! But next time 
you see the Disney College Pro-
gram on a resume, know that is so 
much more than that. Behind that 
line is a student passionate about 
crowd modeling, ride vehicle seat 
belts, dark ride theming, project 
management, whatever it may be. 
However, that student is also the 
one that’s bold enough to throw in 
the idea that may change the face 
of a business.

written by Alysa Baird - President

Nine Miles of Aisles
TPED VISITS IAAPA 2015

WHERE IN THE WORLD IS TPED?
     It’s amazing how much time we pri-
oritize for parks. In the past few months 
alone, it’s surprising how many places our 
members have been. We were presented 
with a fantastic opportunity, where Six 
Flags Great America hosted an event for 
us, giving us a behind the scenes tour of 
their facilities, capping off with a few 

ERT rides on Goliath. We’ve been all the 
way out to California, up to Pennsylvania, 
down to Orlando, and all the way in be-
tween.
     What’s next for us? With spring break 
around the corner, many of our members 
will be traveling to parks across the coun-
ty to get their offseason fill of thrills. But 

even more exciting, TPED is sending rep-
resentatives down to SKYnext, the excit-
ing networking event put on by Skyline 
Attractions. Maybe we’ll see some familiar 
faces down there! In this ever-evolving 
industry where we work, play, and create. 
We can’t wait to be a part of it.

     When I was a freshman in high 
school, I was told I had to start think-
ing about colleges. I thought to myself 
“College? That’s so far off. Why do I 
have to think about college?” Well, five 
years later, finally a student at an amaz-
ing university, and it feels like I’m back 
at square one. The first week of classes, 
freshman year, we were hit in our en-
gineering classes with “IT’S TIME TO 
PLAN YOUR CAREER!” I was fortunate 
enough to have a pretty good concept 
of my desired future in the amusement 
industry. But even so, I had no idea 
where to start. 
     When you’re interested in the big en-
gineering industries, like automotive 
engineering and urban land planning, 
most of your opportunities will gener-
ally come from career fairs. Yet almost 
no companies from the entertainment 
sector will come to these fairs, so you’re 
on your own to find opportunities. You 
have to travel to find opportunity. 
That’s where TPED came in for me. I’m 
no longer at square one, I’m ahead of 
that. 
     Having the chance to be able to at-
tend the IAAPA Attractions Expo gave 
me such an interesting perspective 
on the entertainment sector, not just 
from the engineering side, but from 
foodservice, agriculture, architecture, 
business, really, any and every side 

possible. But what’s it like to see the 
famous “nine miles of aisles” from a 
student’s eye? IT’S SO MUCH. We only 
went for two days, and by the end our 
voices were already gone, with holes in 
our socks and bags under our eyes. I 
can’t imagine what it’s like to be there 
for the whole week.
     Some companies were thrilled (get 
it?) to see us. They took huge amounts 
of time to talk with us, network, and 
really make us feel like we were part of 
the industry. And even more, IAAPA 
held a seminar for university students 
with the express purpose of getting 
big advice from big names. Personally, 
I’d urge any company to join in on it. 
As students, we’re ready to learn, es-
pecially when it comes to gaining new 
perspectives.
     What would we like to see? Some-
thing nerdy. Something really techni-
cal. We’d love to be able to learn more 
about the behind the scenes stuff, es-
pecially how we can take material we’ve 
learned in our coursework and apply it 
to design (e.g. looking at a large anima-
tronic and applying dynamics calcula-
tions, now that’d be fun) But that’s for 
next year. Until then, we can’t wait to 
hear about what innovative and crazy 
concepts come up. See you on the floor.
Written by: 
Zach Jordan - PR Director

WANT TO GET IN TOUCH?  Email us at TPEDatPurdue@gmail.com
twitter.com/tpedatpurdue     -      facebook.com/tpedatpurdue

t h e m e  p a r k  e n g i n e e r i n g  a n d  d e s i g n  a t  p u r d u e


